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Abstrak 
TUJUAN PENELITIAN, ialah untuk mengetahui strategi pemilihan berita pada program 
"Indonesia Now". METODE PENELITIAN, penelitian ini menggunakan pendekatan kualitatif. 
Data diperoleh melalui observasi, studi pustaka dan wawancara mendalam. Observasi 
dilakukan bersamaan dengan dilaksanakannya kerja praktek di tim produksi untuk mengamati 
secara langsung rutinitas produksi program "Indonesia Now". Studi pustaka dilakukan untuk 
mendapatkan referensi pustaka guna mendukung hasil penelitian. Wawancara mendalam 
dilakukan untuk mengetahui dengan lebih dalam ruang lingkup penelitian dari pihak-pihak yang 
secara langsung terlibat dalam rutinitas produksi. Analisa data didasarkan pada 4 (empat) 
kriteria yaitu derajat kepercayaan (credibility), keteralihan (transferability), ketergantungan 
(dependability), dan kepastian (confirmability). ANALISIS dilakukan dengan menggunakan 
metode perbandingan tetap, yang terbagi dalam reduksi data, sintetisasi, dan menyusun 
hipotesis kerja. HASIL YANG DICAPAI, pemilihan berita pada program "Indonesia Now" 
didasarkan pada tujuan penayangan program, yaitu memperkenalkan Indonesia kepada 
khalayak internasional. SIMPULAN, berita pada program "Indonesia Now" memiliki kriteria 
yang lebih spesifik dibanding program berita lain, karena target audiens program yang 
merupakan audiens internasional. (SATA) 
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Abstract 
AIM OF RESEARCH, the aim of this research is to acknowledge the news content selection 
strategy on "Indonesia Now" at Metro TV. RESEARCH METHODS, this research is using 
qualitative-approach method. The method used in collecting the data was through observation, 
literature study, and in-depth interview. Observation was done along with the execution of 
internship in the production team to directly observe the production routine of "Indonesia Now". 
Literature study was done to get literature references in supporting the research result. In-depth 
interview was done to have a deeper acknowledgement in the research scope from the side of the 
people involved directly in the production routine. Data analysis was based on 4 (four) criteria 
which are credibility, transferability, dependability, and confirmability. ANALYSIS, was done by 
using a constant comparative method that is divided in the stages of codes, concepts, categories, 
and theory. RESULT, news content selection in "Indonesia Now" was based in the program 
showing purpose, which is to introduce Indonesia to international audience. CONCLUSION, 
news in "Indonesia Now" have specific criteria compared to another news program, due to the 
target audiens which is international audiens. (SATA) 
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